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Abstraci

Tl doposdarion of interest sates i Aupust 1987
ki e Begfining of Flnandial Sectar Roforms in
Migeriu, Sinee then, far-peaching policy. measires
freclletding the ehartering of wew banks, veform of the
capital marvked wnd o meve fram divect o indirect
pierckary cobads ave Bevn wndorrakers. The pesilis
from e DIt RrE R it caf the rifarmy e Boen
dlivigpaciaiings e fopior Pabiic Redations. Howeiey
Fank insendveniiy igh inflation and excessively hiaf
Ipttarist vanfe et e eprre Comstiment gl onaehe fh the
ey The fature of any business erferfirise divd
corgrorite sttt deprenidy fergedv on foswe i pedcns
na the hapes, aspieations and demards of its pubiics
This sty wsex the secandary method on
irvextigation and  investigates the role of Fabiic
Refations in the process of carrving o Fragneial
Seetin! Reforns (. Nigerio with pastioelar refdnmnee
for the berithinng secton: This stedy identifies poor pullic
virdiptfeanis e g ifetor dy the PR I.'rg'.l'ff.u'.im;rrr'q' r.!j"hlu'
fimancicd sevctor rofarans, bl ggress thai a dot mre
reseith - heods fn e dose expecially (n Gy viredn

[FN

Iniroduction

The turure of wny busmess enterprise and corporie
ttitation depinids largely vn bow B reaets o the
hopes, aspirutions and  demamds of ity publics,
Comsidering nlwiys the tnlerést of the target public.

and working towards satisfying such interest can as
well give an institution a gopd image. This s one af
the vbjectives af fiomeial public relanons.

The need 10 foster a better business relationship in
tday s tirbvlent eoviromment charneterised bv feree
competition and customers wha are inereasmply
wware of alternatives m terms of servicey, products
and orgamsations or institutions thay provide them,
make finaneial public relutions imperative,

The desie of fnaneml msioutions o adeguiiely
mfoem their customers i1s pradodlly saxing strongier,
Orwing to the fact that relentless pursut of fiwlcs
service 15 the hallmiark of excellende and o befer
relutionship between the parties involved, i capahle
ol enlumeing profitability

The subject financial public relations, became more
pronmmced e Nigeng recently due w the parlisas
sie of the economy and the atendant Tk
compuatition amonge Guanela] instititions that eitler
try o win more patronage ar seek the umderstanding
and copperation ol the pubbic.  With the media
devating special pages. columns o inttodueing
publicitions on financial and economie activitics,
with occaswomal nosrepresenioiions, there 15 he
wompelling nesd by fimancal mstutunons 1w andle
their public relatwons aetvities, ineluding explaming
the direction of the organisation and  correctig
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drronecus impressions, which may have been areated
ahotit e ordanisation

Hemg an emerging concept in pubhic relations,
fimanecial public relations 15 vet 1o achieve a broad
defmimon. Terrence Collins in has contribution anthe
sulbypect adimimed tha Tnamcial pubic refations people.
sudfer from mability to define thear jobs. He added that
al fsost basic, the seope of financil public felations
i simple investiment lenms can be considered as “ull
coimmumcations activity is based around the simple
(et thut money only has redl value as un investment
andd thut investors ave people. Even though this may
sound @ bit ambizuous, he made the poimt inone of his
observations that the skills of fnoncal  public
relanons people is Tocused on the need for publicly
owried dnd listed compiries to conumunicate with
those that ewn hem directly or indirectly throueh the
medist or eity analysts,

Hased on the abowe, 11 may not be surprising thot Sam
Black (1989 described the specialised sector of
public relations. which has developed rapidly over the
viears as Investor Relations. While he sees s
unportance wy bid, takeover and right issue situutions,
Te supgested that a Financial Public Relations (FPR)
practitioner must be iliar with the meressing
nuember ol disglesure regulanons and ansiders'
restrictions: applicable to all deals affectimg S1ock
Exchange.

Awcording o Nawosu (2004, findncial relations cin be
defined as “tha specialized arca of modern public
relations mandgement that iy cemcerned  withe all
maters which aftect or could affect the financial
existence, stunding or survival of any oreanisation”
s orgamzed, planeed andsystensatic programme
of action geared wwards binlding and  sustoinmg
mtunlly beneticial relationships with all the publics
of an organisation which contribule or ¢an cdntnbute
1 the orghnisation's frumeisl suevival, growth and
stakaiiy,

Finaneinl relanons, therefore, 15 o professional art ang
sotence i financial commmicnionaimed ot orgat g,
expanding and sustiining & profitable elientele base
Tt and i geadsiantion througl continueus; doliberate und
copseientions commumcation. Simply put. finuneial
relatlons =0 conselous communicatiion e for aimed
it gatnine the suppart, goodwill and understanding of
the et pubbc threueh the provision of specialized
mformation, programmes and services that wonlid

cater for the mwestmem bhusiness mreresis. of an
argarsntion aod s weger publies

Even though financial public relations as a subject s
new in Nigera, it is an aspect of public elations,
which can be anderstood through a good ook
general pubhic relations prneiples wnd procices
Public relations s defined vs & disimetve
et funetion which helps e eitablish and
maintain mutual lhnes of commuanitation,
understanding. acceptance and covperition betweey
ar crganisution and its publes"

The melusion of monmagement funenons m the
defimuon explums the reason for the appontment of
public relations officers with the responsinlity of
aperating nt the management level of areanisations.
Ovfieers responsible for public rélations progiunmes
must, at all times, liase with the public of the
arganisation and aet a5 the middhe man m-and-oat of
the firm, but not as an ervand stafl

Thee Instnateaf Pebhe Relotons (PR Y, Lomion states
thiot publie relation 'is the planred ond sustamed eflon
to establish and maintain goodwill nd  mitual
onderstanding  between an orgaisation and s
publics.

As o distinenve monagement eton, o mausiams
beteficial line of communication, cooperation nnd
acceptance between an institution and s publics. T
Kesps the managament fully aware of and reactd
appropriately 1o diverse outside opaions while
caunseling it o serve the public inerest by making
purposeful  changes toward  ensuring additional
public good It engages in research regularly,
including contentanalysis of med i reports on trends
i the environment and uses pmofessionol
comumunication technigues o sohieve maximui
resilis,

Itois o view of these oncrous fasks tht o (he
International Public Relations Associution (IPRA)
defimed publee relatons as a “continuing and plonngd
charngter, through  whieh pubhc pmd  privae
orgnnisntions and msiiiubions seek 1o win Lnd e
the vnderstanding, symputhy wnd support of those
with whom they tmy be concerned by evaluating
public opimion shout thetrselves

At present, g and smbll companies make ther full
aned bt yesme (maneml cepots i mone mtormanve




witys 1o altract enough publicity For proper public
understanding. It can therefore, be summed up that
financinl public relations addresses issues bordering
on capital invesiment patierns; budgers, economic
forecusis. mergers and acqusinoms as well as profit
anct 1ossies 1 the most sophisticated terms Tor better
public inderstanding,

Statement O Problem

It is common knowledge that the Nigenan Banking
syalem has over the past few decades experienced a
crists of confidence - 2 simation in which customers
donbt the inteprity ofthe banking system in deliverng
the financial julermediation services, Given such
circumstances, has Public Relutions any ridle towards
the restaration of mulual conlidence between the
operstors it the Tinancial system and the relevant
pablics?  In other words, what 15 the tole of publc
relations i the crucial task of pesolving financial
disteess i the Migerian financial sector? The 15sue 1%
that any financial systeém thrveson public conlbidence
dmd  the attrition  of that confidence resull to

disintermediation therehy undermining the ability of
the financial svalem to pedomm s essential rale of

saving mabilizaton.

Objective OF The Study

I wigw ol he problem identified above, this study
seeks o omtline the role of Public Relations in
mnehioreting (he banking system distress in MNigeria,
Mccordingly the emerging resewreh question seeks 1o
distermine the ways 1o which public relations can
restore pubbe conlidence in the Noancial system
thereby not only stoppmg disimermedizhon and bank
Fatlures bul also enhancing the process ol savings
mobilization,

Methodalogy

Since this study s an anvestigniion of @ problem
arising  from  contemporary. history of  linaneial
relorms in Migeria, we gre-satisiied that desk library
research technique 18 adequate o generate the
necEssary inisrmaion. Aceording o oeaga ( 1996)
the Iustorieal researcl provides o means through
which problems that arise from events that hoppened
i the past are deall with The whold idea in the context
ofthis study 18 W accurately appraiss the meaning and
relationship of past events us penains 1o financial
relorms and 1o oscertun the extent Mrancial public
relations may improve the present and futurg: events
willithe hmdsight of the past.

Finerecial Sector Keforie: Ananalveiv ol Balific Reonions in the Barking Secto

Literatore Review

Loss of confidence in the banking and financial
system 15 a major consequence ol bank disiress: Qoce
I s occurs, i leads to depositruns, that 15, withdravwal
of deposit rom higher raes of intérest for their
perceived higher chance of bank  failure and
consequent sk of loss of their deposits. The faiting
banks m this kind ef circumstance are forced 1o pay
higher rates to attract deposig, which get translated
mto higher interest rares for their loans. Bank distress
or failure leads 1o lass of jobs with  ddverse
consequences for dependants and reduced demand
and deeline in the econumic poduction level. Bank
fatlure disrupls payment mechanism where the failed
bank is the only one in the community { Adewann,
1992).

A historical account of banking disiress experiences
of Nigeria since 1894 when modem banking fisl
commensed in the country may be abtained from Abe
(1985:25-26), Sanus (1992:6-20), Adew! Inmi
1992 97-110), Ogunleye (1993 58-66) and
Molokwa (1994:107-110), It 15 a histoncal fael thal
the 30 years from 1929 to 1259, 26 indizenous banks
were established, By 1954, oniy 3 of the 23 banks
opened by 1952 were still m operation, the remaining
20 having failed with an average life span of less than
3 wears. OF the 3 estiblished bejween 1958 and
udependence in 1960 only onie survived (o give o
ol of 4 non distressed banks out of the 26 Heensed
during the 1929 - 59 perind. meidenially, the 4
ndigenous  beoks that did not faill were all
govermment owned. Prior to independence only 3
loreipn banks opened of fices in i geria

Towkay, the Nigerian Ainancial system is undergomg o
crifis of the mapnilude comparable to the hanking
fatlures of the early fifties, According to Molokwy
{1994, when the colomgl governmett promulgaled
lhe Bunk Ordinance in 932, it was hoped that its
provisions waould prevent banking falures inothe
future. Recent events have notjustified that optimisin
despite the subsequent improvements in banking
legistation. The decade of the nincteen nineties has
witnessed serious distress in the major subsectars ol
the Migeran Onancial system: hanks, finance booses
ontd primary morlgage insttutions. Financial distress
in a bank manifests several symptoms: Oganleve
(1993} observed that when a bank becomes
persistently late in submitting required  relurms
evidence of fmancial distress is becoming moic
discernible. Rapid staff turnover andfor Trequen|
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chanpes in e oy nondgenmiont il point 1 inlwerant
difficuliies that muy rrigeerolfo distress sitwition

Plte scalé of distress in  bankimtg  svstem  in
comternporary Nizepin experience was zenerlly
maoclest amn] C9RY S then much deeper and more
widespread incidence of distress 18 troeceable among
sthers to, umhealthy competinon ansing from the
rapid expansion of banks and non-bank insttutions,
the limited deposit base of several of the relitively
new  banks, the relatvely large stock o non-
performing askets in the portfolio of a number of
banks. volatility ol interest rates especially m the
mer=-hink market for reserve balances and msider

abuse und upprofessional conduct i number of

biinks. Exopenons fhetors sich as magrogconomic
mstability, recession and policy-induced shocks have
also played o nudigor part

From & n 1990, the number of hanks adjudge
rechmenlly msolvent rase steadily 1o 24 in Y493 and
3 n 1994, Repordless of on-poing official effors 1o
restore confidence in the financind services industry,
e number of distressed banks rose 1 51 i 1995 The
distress i the primaey  morgage  institurions,
community banks and lnance companies appeared
no o have abated considering the mervasing cabes of
closure of institutions and complaints of breaches of
comttracinal obligations to the depositors. As artheend
al the thied guarter of 1995, over 200 conrmmity
Bk hod been found to show varous symptoms of
distress pecording to the offsite reports of [he
Mo | Hoard for Cormmunity Banks,

{ ombat-readiness O Public Relations For Bank
Distress

As Coulson<Thomns (2005) aptly remarked, “the
general reputntion of g eompany will depend upon
vy Taigtors: s sheer size. the mdustry it is on, the
persanality of the fommder, g history, how well it
prodiets e known and thear quality, 115 location and
fiow 1t treats its employees and gustomers. Finangial
reputating will depend in part upon these factors, as
Lizw people receive just finaneial information, and will
therefore be edlwneed by o good puble relations
programme’”

This section ol e study dealswith the extent tewhich
Public Relations munsgement can be used to combal
the banking svstem distress n Nigect and the starting

Fis Adialyes ol Peebfic Redgrlons in the Banfing Sackae

point 15 o discussion of the public relutins concepl
This is necessary Tor the svadanee of doubt as o
what Public Helntions mesns, Following tiis s the
linknge between barkmyg and pubhic reianons after
wihleh, we shall elaborane oq the distross and s
inpact an the corpornte ima e of Binks did Iastly o
the sirategies of o] pubbic relations townrds the
restoration of pubthic conlidence mothe banking
SYsteT.

The Concept of Fublic Relations

Public Reliliong is the sk of goodwill erelition
directed at buoilding horminy between an
organisation and s environment hough mutual
understunding based on truth and gull information, 1t
is the deliberate. planned pnd sustamed effon 1o
extablish and  mointain moteal  odersinnding
berween an orgamisation sod s public. Public
relations aims at winning the cooperation of whom o
muy concem, For an organisation W win people’y
understamding and cooperation it has 1o evolve and
irn["llcnu:r-n programmes ol actipn whielh will serve
hoth the public interest and its sel f-interes

Avcordmply. the funetion of public relations 1
directed  towards  developimg  and cnconfagmy
attiicil o= oo hebaviour which will-muiture the seads
of mutual understanding and assist their strong and
healthy growth, Haywod (1984, CHfnry [1985)
and Nwest (20045, share the view that Public
Relations encourames pursuanee of postive steps 1
achieve aoodwill, that is, pubhes. Pubhe Relnnons
enicourages the building of corporate reputinon; thus.
an organisation must ensure that ol makes s public

image acceptable, PR adveentes elimination of

iy offend
public opimon or jeopardize mutunl undesstanding

prawtices which, thoueh  legitinle

The Linkage - Public Relations And Bunking

The following digram ilustentes: various arens of
gpphention of Pubic Relations inan orgamisaon
whether profitamuking  or fon-profil and
POV
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Figure 1: Avens of Application of Public Relations

Thomton (1964 asserts that & concem for
public relations is a precequisite of optimum growth in
bunking as o any other business. Specifically, the
general role of Public Relatons inoa bank may be
surnmarired as follows:

o Toproject a gocd imnage for the banlk;

s T establish mutyal understanding between
the bank and s present and prospective
CLUSLIeTS.

« Lo oadentify and execute activitics/projects
it would, i general, enhance the banks
good corporate citizenship,

« To serve ag an imstmument of a two-wav
commmmunication channel between the bank
apil thie relévant public such that issues of
pulilic milerest that impinge on the hanks
vperations are fully monitored;

e Lo forish the bonk with information on
government expectations/regulations on o
timelysandfor anticipatory basis;

o o help mantam harmony with all gections
ol the emplovees:

« do iform and educate employees  and
shareholders on all aspects of the banks
BpLrams,

«  To predicl and analyze public apmion trends
and hence advise management from ume:to
tine on therrimplications;

« o dentify and mplement straegies that
wotdld enabie the bank to stoeialize with the
mmmediate host commuinity;, and

« To implement planned progmoumes  of
action which will serve both the bank and
the public inlerest

The above rolés may collectively be referred to as
finemeinl public relations (FPR). As a specialized arm
ol public relations management, FPR has the
tunctional responsibility of communicating with tha
public whose policies and activities affect the
finaneial, industrial and commercial direction of
business (Momu, [957),

Handling Distress And The Corporste Tmage O
Banks

Distress poses 4 major challenge 1o the corporte
image of banks because of 115 stizpma, Accordinglv,
every bank has a duty to credte an image of ieel 7l
will positively appeal to the public, Distress in the
banking system 18 a0 mreal concern hot only (o
depositors bul (o the general financial publics, that is,
investors, financial press and analysts, non-bank
finaneial institutions. researchers and governmen
puliey mukers.

Pubslic relations agenda for a bank's image builduig
may be analyzed from fowr perspectives; ol
structural, orgamzational, operational and social. In
termy of mbastructural logistics, the concern of
public relanons is dirscted at examaning the impact of
i bank's premises and office complex on its corporate
image., Banks need 1o sel op appealing  office

Nigarian doadenty of Management Joweaa! T
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siructures at suatezic locotions around commummiy
business cemrers Asuitahie Tocetion shoutd have sood
neeess tomds W both pedestnans apd mstarists and ol
conrse free o traflfic obtrusion. A bank poemise
with & luree parkeng space for customers and banks
stafT il proswee an edlge. The bank's signbonrd should
be comapreunus and have a good gmphics appeal
Plantimg ol flowers und placement of Tower pots i
destunmted places will introduce o desirable aesthene
natural environmental Beauey tothe credit ol the bank.
An internal  condlicive atmosphere, Uty aie-
conditipned, will mot only appeal 1o customers bul
willl also wnable the st o concentine on thelr (obs.
Banks are kbown for alot of paper-work and therefore
prr crnbarmussment e staff 15 made toowork under p
P angd s v be chasing preces of paper blown of the
Laole by an electric fan.

A pmunl with other business entities, o hank's
orpanrzationnl strieture is expedied to reflect s chatn
of command as well as 15 lines of authority,
responsibi iy and corresponding aogountability, The
cham of command begins [vom the board of threctors
o the chiel executve: heads of dovisions  and
departiments diown o the lowvest staifl eondre i (he
organisution. The mike-up 6f a bank’s hoard of
directors  creales eiher a posiive o negative
imprission on the public. Accordingly, to canstitine
its board, o bank has to sansfy self that the peaple al
the el of altmrs are capable, relinble and seasoned
persomalines, I the board, on the other bund. s make
upr ol dubious and unrelmbie characiers. the corporate
imige of the bonk st, of necessity, wime tn the eye
of the peblic and Public Relations would have very
hittle to do 16 patch-up the situation. To appeal to the
publec and el required patronage, & bank should
invigomie ibs orgamsational structure and ensure Tt
nosiuare pegs are in roand bales from top to bottom.

Dlperntional eMceney m bunk services delivery will
enhance customers’ patronoge and  aecroe o
cammensarite dose of good corpormte imbge o
retan relevant. o bank st ensure that its servicey
are tilored 10 public expectation and  rendersd
ellicently Every effor shiould be made 10 minimize
onwarranted deloys: Speed and accumcy are public
expectutions in bank services delivery. Agood service
thit ws poan Ty renderod deflnres public relations nod
dlows sonmie harwn to o boank. The harm s that thé bank 15
secretly elasiined i the pubilic eve as bn inefielen
Fnancia] nstiution. In the some vein, o poorly
comeerved nnd rendered service does ng betier

T ereme o goesd tmogee forsel 1, o boankesios [ serop
operationil standards whech ol and sundey ane
conmmitled Lo mamtaining, Stall muist be diseiplined
and cowrtenus o customers. Healthy Pubhe felations
demands that a bank operates within the Standard
banking ethics. Customers’ trunsactions must be
handled wath diligence, speed and opeuroey. Smit
must be custoner frendly both betore wnd behmd the
counter. There should be oo deuble stndands
Arbatrary or discrimmatory application ol banking
trilf against cuslomer accounts us apposed 1o
uniform apphication will slaughter public elstions,
henee, 1 must be avoided.

Banks are expected 1o be soemily responsible
beeanse they are by no means idependent of O
soarety in which they opeératd. Banks should, o
example, oreate job opportunities for the cenerabity
of the public withaut ethnic, veligious or gendar bins
lickp i social activities such as provision of disaster
relief, educational pramis, scholurship  awards,
donations 10 handicapscaring mstituiions  anc
encourngement ol sporis cied Ogbunka FHES)

Financial Public Relations Strategies Towards
Hestaring Public Confidence In The Banking
System

The followmy technica! ehannels of communicition
are available to timancial public elatons
management: Timancial press: media paricipation
oo pubhe dinbogue: s pe advertsing and Ananeiol
Htersture, examples - of which are onnudl reports
corparate letters and publications ncluding howse
pourmials,

Financial Press Medin

The press 15 that branch of media mvolved m ponted
communication.  Various  finaneiml  publicanions
nbound today 1 Migena meloding Business Times.
Business Concord, Fimancin! Guardion, Financial
Punel wnd o host of other duily and weekly papers
which devote a considerable space o repors on
buginess and cocononue setivities, [ dealing with the
press. care shouhd be exercised 10 consuder four
cardintl  requirements of brevity, olyectivily,
timreliness pnd peouracy, Pubhic relanions oificers of
banks shoukd uilize the ample opportunty provide
by the financial press wopresent the true piciure of
thielr respective inoncial Institution donceming the
distress situntidn. Where o particulae newspaper s o
Bsiness, ceanomie ar finamee editor il is acdvisabbe Lo
deal with such designated editor directly. This




approach. according to Manu ( 1987) reduces pratocal
and enhancesbetter analyssal news.

Annual Heportand House Journal Pulflication
Under the Liciding of information, we hive such
diverse netivites as the publication of banks' house
jonrials and therr annual reperts and stalements of
gecounts. A bank’s anoual report 18 one of the
strongest corporate reference poinds: 1t is the repon
card of business and constitutes the bedrock of a
curtpany's limancial lierarare,

An o effective gnnual report ammed ol combating
hanking svstem distress and it stigmanzing effect
should have the fallowing chamctetistics;

o chslimetive cover 10 attragt mterest and
reflect credituble corporate nnage;

« atableofcomtent:

« psummiacy or tablealhighlights;

s an demtification of board members and
corporate service chiefs (that is members of
top management) by functions;

o 0 statement from the chief execotive and/or
board  chatmman  summarizing  the year's
evenls and emphasizing developments that
bear on bank's continuing ability to meet its
nrandate foatland sundry;

« Operating financial statements and bualance
shest with detailed notes 1o provide
wdditional information on [inancial
HELEE] Ff R [

s oo osummary of financial agpregates
highlighting  operational  results for the
preceding five veurs,

o juditorsstatemen

» o wenerous display of financial graphics
usinge histoprams, e charts, bar charts and
praphs,

House journals cirentated amongsell, sharehalders.
and subscribing members of the pubhic isan imparant
dement of public relations, House joumnals have gone
on to become @ recognized sepment of fmancial
perindic literature varving considerably among
themselves in content and approsch, seme of them
produced patly o wholly o the miellizence
departments of banks, others relving ahmost entirely
om professional writing, but all domg very good
urebtsive prblic relations work (Therntom, 1964 ),

Fingieal Sectar Retdems, An Aialvgisof Pablic fefanons e the Bawkion Secror

Shareholders Briets, Position Papers and Topical
Commentaries

Like anv business letter, shareholder briefs are a
specil correspondence  from  the company 1o
sharcholders to keep them informed periodically of
developments in the orgamsation. Sharehalder bricfs
are additional measure beyond the annuval report and
statement of accounts and dntenided o strenglien
further the company - shareholder relations. There i3
also the issue of corresponderice exchange between
the organisation and sharcholders. Some
sharcholders submit suggestions, enguimes about
products; sales processes, research and sometine
very mimor izsucs, which some executives miy
cousider unnecessary, But np matter how petty the
issues are thought to be, sharcholders engusres
shauld be treated with wimost care (Manu, 19873,
Pasition papers and 1opical  commentaries e
imperiant as means through which a bank may state
118 position on certain industrial or national 1ssues
with @ view 1o promote pubhie confidence in the
business of the enterprise as well us bolster its nige
as a socially responsible organisation.

Conclusion
This investigation which combined desk librury
research with thematie histoneal research rechnigue
found that Public Relations can restore public
confidence in the hanking system in particalar and
the financial system in general threugh the
implementation of fingneial  public relations
strstegies througl the channels o
o The financial press;
v Mediy participation and public dialogue:
o lmageadverising;
o Annual reports and statements of aceounts
publication:
«  Corporite stakeholders niefs and
«  Howse joumals, aewsaletiers and oceasional
position papers releases

Public Relatons management would be ahle by these
means o promote the serviees and productsof the
kanks, project a positive inage Tor the bank, establish
mutual understanding between the bank and ifs
customers; help 1w mantain harmony with all
sections of the employess, predict and analyse publc
apinion trends and henee advice management from
time te time on their implications and also serve js an
stroment for o two way comumunmcalion between
the bank and the relevant publican away andmanner
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1lat issues of public mtarest are properly monitored
and reckonéd witl,
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